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What is XPAND?

XPAND is our demand center

designed for Nutanix partners.

It is a launch pad to drive your
Nutanix digital marketing
strategy, augment your brand,
and increase sales pipeline.

Features include:
Customizable campaigns
Social syndication
Banners and microsites
Downloadable content
Analytics and reporting

NUTANIX
>{PAND:

YOUR DEMAND
LAUNCHPAD
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How do | log into XPAND?

Navigate to

If you need to register for an account, email
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https://my.zift123.com/
mailto:xpand@nutanix.com

Quick tips before you get started:

1. Have your logo, color scheme and company contact information ready.

m You’ll need these to personalize XPAND assets.

m Your logo will appear on most design features.

m Once you customize your first asset, XPAND will remember these settings!
2. Verify who is your XPAND administrator.

m The admin can only access certain features. Email to find out who is your
admin.
3. first: this will streamline email marketing activation.
m Don’t worry - your data is safe. Nutanix will never share or modify your contact lists.
4. .
m Pull in lists, simplify lead reporting, automate lead sharing back into your CRM.
m This is a faster and easier alternative to uploading individual contact lists.
5. Check for marketeer challenges on XPAND.
u We want to reward you for XPANDIng!
6. If you need help, reach out to

m Alternatively, research the self-support
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mailto:xpand@nutanix.com
http://partnerxtribe.nutanix.com/
mailto:xpand@nutanix.com
https://zift123.zendesk.com/hc/en-us
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Update Company Profile Settings
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Your company profile in XPAND

Updating your company profile allows you to:

= Streamline customization of assets in the future including
your address and contact information

= Designate your preferred language preference (for
communication purposes)

= Set email authorization and suppression list preferences
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How to update your company profile (#1)

1. Click the drop down
next to your name.

YOUR DEMAND

2. Navigate to ‘Settings’. j_' LAUNCHPAD




How to update your company profile (#2)

3. Navigate to ‘Company
Profile’.

4. Update the information
outlined in green.

Tip:
= ‘Opt-In Authorization’: Sends an email
asking partner to opt-in to your XPAND

emails. Good for newly added cold lists.

= ‘Unsubscribe Options’: Adds all
unsubscribed contacts to your global
suppression list (recommended). If the
contact is mistakenly uploaded again,
XPAND knows to suppress it.
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Uploading a Contact List
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Contact lists in XPAND

12

Uploading a list to XPAND is required before sending any
email workflow. Here are some things to note:

= All lists require columns for first name, last name, email,
and company name per contact. You can also add
addresses, phone numbers, titles and other information.

= |f submitting a bulk upload, acceptable file formats include
XLS, XLSX, TXT, or CSV.

= Nutanix will not share or modify any customer information

that belongs to you.
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> Uploading a contact list (#1)
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WEANG oo memom i o o [
N

Comtact Lmty
O Creats Cartoc Lt & Contact Lists
Q
SONDY  Simam O I} Name
« Sutus T Create Contact List
8 Actwe Tos! Contact List Name

Marketing Lis{
Archrwed

Sender Name

Mike Smith

Language

English
R ———————

Navigate to ‘Contacts’, then ‘Contact Lists’.

Click ‘Create Contact list’.

Name the list and include the sender information.
Click ‘Save’.

NN

. D) » v

Sender Email @

Mike.Smith@nutanix.com

Close Save
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> Uploading a contact list (#2)

DOPAND oo  Wefuges  Socaless  Coles  Awiee  Comacn Sy Owi- © 4. Click ‘File Import’ from the
Costost s Core e ‘Add Contacts’ dropdown.
ot Lnk | & Mastemrg L 5. Click ‘Browse’.
& Marketing List S B 6. Search for your list.
- 7. Designate if the first row has
iy draceon B .\ header names and confirm opt-in
— authorizations.
8. Click ‘Upload’.

Upload Contacts

% Marketing List

Select file to import Upload Contacts

@° Test List.dsx

Selected file

& Marketing List

Supported formats: XLSX (1MB), and XLS, TXT, CSV (5MB)
Select file to import

File contains a header row

Documents Test List.xisx m
Downloads
Supported formats: XLSX (1MB), and XLS, TXT, CSV (5MB)
Opt-in Confirmation OneDrive - Nu... —
File contains a header row
o
© All contacts in the list are opted in to receive communications from this list e as Litec
By importing these new contacts as members in the list, you are acknowledging L S Opt-in Confirmation
that you have permission to send email to each reciplent according to these ho2627d7585,
guidelines © All contacts in the list are opted in to receive communications from this list
Send opt-in confirmation email to all new contacts listed in the file import . By importing these new contacts as members in the list, you are acknowledging
Music that you have permission to send email to each recipient according to these
Lo axtensk guidelines
Send opt-in confirmation email to all new contacts listed in the file import
—
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> Uploading a contact list (#3)
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S - ” . ~
ra ATORG e Phugra OO Ve Cimwww Ay Contacts - Dwra » “
<PAND

Upload Contacts into list: Marketing List

" Column Delongs To Field
:;ﬂ\.Nm .br:::c.w o o
2 Lasnane B . . :
Sman f:::::::' : Wb Cargagns Web Pugine  SoomiMede Colmmesl  Arayss Comtacts s Devds ©
3 Comoany - of ' Cranhe Naw .
Nesasix ;L'"“l_‘.
P> ey : . Upload Contaitis.nto list: Marketing List
SN SN vtan com ::‘::' O *  Coumn Bebsngs To Field
™e t :;Na'v Frst Name -_I o -
— 2 Lant Narme ) ~ S
. . . Sy Lasi Name :J o Craals Me
9. Associate the column in your spreadsheet with
, . . 3 Compary Compaty of o Coseiew
XPAND’s contact naming conventions. Create a Sty -
custom field by selecting ‘Create New’. Y R =T ] o casmten
10. When done, click ‘Upload Contacts’. —

You can now use this list for your XPAND
marketing purposes!

NUTANI>C

15



Connecting Your CRM
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Connecting your CRM in XPAND

17

Streamline your marketing and sales efforts by integrating
your own CRM with XPAND.

= With this integration, your XPAND contacts and sales data
will seamlessly flow from XPAND to your CRM, making it
easy to track pipeline.

= You can also pull contact lists from your CRM into XPAND,
making marketing execution a breeze.

= Supported CRMs include Salesforce, Microsoft Dynamics,
SageCRM, Zoho, Sugar and SalesLink.

NUTANI>C



Syncing your CRM (#1)

NUTANI <
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1. Have your XPAND . NUTA Iq
administrator log into ' 7 YA -"
XPAND. If you’re unsure NUTANI < = | |
who your administrator is,

reach out to support:

2. Find the dropdown next to Natrg Cruces

your name in the top right L
Corner- i o Microsoft Dynamics CRM (2011, 2013, or 2016)

Sugar CRM (6.0.1 or higher)

. . SalesLink (3.5 or higher)
1 J Soo Metw
3. Click ‘Settings’.
=8 )

omaucany communicate

4. Scroll down to ‘CRM
Settings’. B

5. In the top right corner, click —
‘Add new CRM integration’.



mailto:xpand@nutanix.com

Cancogra Wed Fugrs Soow Meda Colaterw Anshyee Contacn = Davs - L

> Syncing your CRM (#2) ===

Uaraga e £ CRM Settings

Emet Foomwr Salesforce

Madng Crases
General Settings ©

6. A new screen will open and ask you to enter e Sipn | Wik
various details including your CRM credentials T e
and connection settings.

Soc Meos Record Leads in CRM = O LEAD

CRM Connection Settings
The ‘Usage Profile’ determines how your data e sy
flows between XPAND and your CRM. Hover S Fo—t®
over the ‘I’ icon for more information. We Lo M Socuty Koy ©
recommend checking both boxes. S a0 Tow A4 Comvacton

e —

Usage Profile
In the ‘Advanced General Options’ dropdown, —— Advaniced General Options
. Narsetng Anomation O
specify how contacts are shared based on lead ro—— Leacs
. . . Lead Event Types @  Seloct a1 | Select rose
types, lead mapping fields and campaign i oo
i n fO rm at | on. \ Advanced General Options « :mlm. ::ﬁmw

G Supplier Event

Lead Status Mapping O

7. When done, click ‘Save’. Your CRM is now |
integrated! sy

Campaign Send Data Level O Alow profile and supplier 3pecific field updates
ASow suppiior specific fieid updates
© Do not allow fleld updates

19




Contact Segmentation with Membership Rules
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Segmenting contacts with Membership Rules

21

Membership Rules organize inbound traffic and segment
contacts for outbound campaigns. Filter through XPAND’s
CRM with rule logic and automatically add contracts to
different groups based on your criteria. These groups are
called Dynamic Membership Lists.

= Segment existing contact lists and target them with new
outbound marketing campaigns.

= Or, capture new inbound contacts and automatically
segment contacts into lists.

NUTANI>C



Segment existing

contacts for new campaigns (#1)

22

1. Navigate to ‘Contacts’ and then
‘Contact Lists’.

2. To segment existing contacts,
click on an existing list. This will
take you to the list snapshot.

3. Select ‘Membership Rules’, then
‘Create Membership Rules’.

4. Matching fields will then
appear.

© Croste Comact Lt & Contact Lists
Q
SOMLy.  gaCwem Dae 1} Name
- Status s
O Actve Marketing List
Nreved
NUTANI < 4

Contact Lints

& Marketing l4st

R

-

......

& Varvatng Lt

& Marketing List P

List Detads
No ruls have been defined for contacts to be added to this list as members. Click the button below
W contact membership rule for this list.

Contematon Emant

,

& Et Detaile



> Segment existing contacts for new campaigns (#2)
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5. Using the dropdowns, select the
criteria that best relates to your
target market. For example, if you
wish to target contacts in a certain
city, select ‘Contact Fields’ + ‘City’ is
‘San Jose’. This will then filter all
contacts who fit those parameters.

6. Then select ‘Set Membership Rule’.

7. Next time you go to execute an
email, this Membership Rule will be
available in the email wizard. In
addition, any new contacts that meet
these criteria will automatically be
added to the list.

-

-
5PAN6 Campag Wet Mugens Sacal Moda Codaters Acsipne Contaces . B Davet (Y]
" _ Comtact Unts

Comtect Lints  § Macsting L2

& Marketing List P

List Detais ©2 Dynamic Membership Rule

A Dynastic Memdership Rule wil SuA0raically 532 exiaing COMacts aNd dry Liure COMBN [Nt Meet Th Criend Deldw &8 Serrbers of your sl
ASTHOSRY. 3Ty COMACE It WS 33000 TWOUGH TS CYTATIC MEMDTEND e that O IGNger Mmeets Te oriera of e METOANND nies Jefnad below
wil Do sutormaically ramoved fom D bt Cach Reles Group Pt 18 added balow defines e Oiera o anciher sepment of contacts 1o be maseged

Corfenaton Emad @8 memers of De st
Include contacts who maich all of these rules
r— Contact Fiekds _'J I» Cormact Lt :J " j j
© Add rerw rom
© A3 nww o of men Matching Contacts: 1
Cpt-in Confrmason
© Al contacts who 80e 20060 VLN 1R METOSHO NS NAVD 080 1 10 FECOVE COMMUNCEtons Pom s it
By 2030G Twae contacs s membens of the Ist, you Sl ACCOWSDOg BNt o Nawe pecTIRAn® 10 sl el 1D aach ecpeent acconding o
erde Guadelres
S0 00t COMATERON &Ml 10 SACN New MOTDE’ Wil They 30 3080 10 NS IS UVOLDN MeTOersginies
N Cerc St Vertonhg e
In Contact List
Email
First Name
v O  Last Name
Title
Company v
Company Fields
Actions State
Workflows Country |  San Jose
Lead Fields Postal Code |
Opportunity Fields Phone |
Product Mobile Phone
| Created
Last Event P
Contact Is Distributed [
TM

Address 1




> Segment new inbound leads (#1)

-
N"pmAﬁb Carpaga Wat Mupes Sonal Meds Cotutensl Anates =2 Dwvig = .
-~

Contact Usta

1. To automatically set
Membership Rules for inbound © Croate Contact Ut & Contact Lists
leads, click ‘Contacts’, ‘Contact

Lists’ and then ‘Create Contact S
List’. b

Create Contact List

« Status

Contact List Name

Inbound Membership Rule

Sender Name Sender Email @

2. Name your list and choose a John Smith TR
sender name and email. Then, Language J

H 1 ) English v
click ‘Save’. -

Wé T e Owe- © & 33"9
3. This will take you to the ‘- s e ,

Contact Lats  § roound Wertenho Mue

SnapShOt' Select ‘Membership % Inbound Membership Rule - T v———e—
Wé ncegrs  WASTAgW  BolaiMecls  Cilwew  Advee Goiects RS

Rules’.

Commact Luts  § roourst Merterstgp e

& Inbound Membership Rule - A

Verdenno Rules

Contirmaton Enat

4. Then, select ‘Create
Membership Rule’.

Lt Dwtaly

No rules have been defined for contacts to be added to this list as members. Click the button below
to add a contact membership rule for this list.

»
Contematon Emal . 4 Crwatin Mavedm whug R
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> Segment new inbound leads (#1)

5. Using the dropdowns, select the T———
criteria that best relates to your target i Inbound Membership Rule e
market.

Lint Dosnis @5 Dynamic Membership Rule
A Dynamic Membership Rule wil asomatcally add mnting contacts and any A8ure contacts Pat Meet T Criera Selow as memDecs of your ket
Menbenhp Rades ASItoraly. arry COMEact Tt Wik 3306d TVOLGH TS OYTaMIC MAMSE D "He Tl 1O DN Meets e TRera of e MemSerEND Tiee detred telow

wil Do BAOTILCAYy TeTOVRE POm e et Each Rules Group Mt & 20000 Dalow Geines e 0T K 200N ST of CONCH 10 Do Mareped
Carturaton Errel W Memery of Tw a2

Inchude contacts who match sl of hase nies

For example, if you wish to target
contacts who complete a form field i
via a microsite, select ‘Action’ + ‘Form | REBECEATEST ey 2

REBECCA TEST sutwe 1229

L) - Fomm Samssan

Submission’ is [the name of the .
Microsite] collecting the leads. otk arrmtaricorana
[ttt rtere R
6. When done, click ‘Set Membership e
Rule’ Sl
O At ww o of v $ e r:a:mhnmhior Matching Contacts: 0
;“ Email Open d

Inbound contacts will now be added Inckde contacia st match sl 1 s
to Dynamic Membership Lists as they Compary Fes § e

Workflows Web Click - URI

interact with your marketing. Use this e JYos omrsin
M . rtunity Fields s,
list for new nurture campaigns. e —

Number Clicks
Number Submissions
Telequalification

Opt-in Date

NUTANIC
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Activating an Email Workflow
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Email Workflows in XPAND

27

Email is a vital element to your demand generation strategy.
Leverage XPAND’s email workflows to nurture your
prospects and customers.

= All emails are customizable including content, call-to-
action, pictures, logo, color scheme & contact information.

= Add in a unique value proposition to differentiate your
brand.

= |everage to create automated nurture
streams.

= Before you begin, make sure your IS uploaded
to XPAND.

NUTANI>C



> Activating an email workflow (#1)

?pra" m Vet Fages Socad Mada Cotterw Ararpws Cartachy = Dws = Y
L Tvrwne Camyeigre
o vouow cansern e SearchrSampaigns (5)
ey F T o SO 1. Navigate to ‘Campaigns’.
= Actvity Type €4
— Veeam for hatares Ertwpras Cood - AV N | © View E2is8ng Actvaton > 2 Se|eCt ‘Browse
Az Cavoagy . y
ot St i S o e i 8 SRR A A [ o | Campaigns’.
et Page WHPOrIng materols for Srer saeN eNGAgeTet ehoes
Bocksl Meda ® Mooucs ' Language © Bemoune Tioe © Copctwe '§ Schtce 8o .
AR R 3. Search for a campaign.
Omer Actvey
N Freedomn 1o i Campgagn - Veloory © View Dxistng Acthvton » . . .
- Language & 4. Click ‘Details’ to open the
USe T CATMGEN 10 SN0 pOur [ODECES 1D MdD T Nl NOw pour .
- W et bl W g i g 4 st By —— campaign page.
» Solutions 3 ::::.:;:;;:— © Dwmanc Ganeratos ani . .
; - Alternatively, you can activate an
individual email by searching ‘Browse
» Rescurce Type = N 1aasiOn tor Cire B View Exuang Adtvatcn » Emails’.
» Ojoctive Z
x % rwmmmmdcm»sn.umm u
wat Compiadly and Seie Ohe-Cick depioyment. Thas campagn hohoes
nchuces a0 el tempkate a0C MspONse, Colateral, banners a0 Tk sn?

NUTANI>C
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> Activating an email workflow (#2)

29

:pANé Campaigne Wb Puges S0 Vet Colmmnl  Anadywia Cortacn = O+ ©

Toirwne (owr e

5. Select the email workflow
and click ‘Continue’.

Rowwe Caroazw

& Veeam for Nutanix Enterprise Cloud - ® e Exning Actwaten »
AHV

6. Click ‘Activate Campaign’.

EMectve Dates
Rury 8. 2008 - Age 30, 2079

ThS campagn Mows yOu I FEocuce ang Pocuce acs Tor Dlow LD around 8 £t Vessm - g
SORAON R Ntanas AV

Vooarn - Nutass Nufure Flow (2 emals )
1 conamty of soversl Sents — Unre Dwiaty

- Two omais which can be ysed sequectally Of as 3200 alone gt Ore has & prormium seast
newly DIOOUORS Ot White Daoer

Folow wd enad 000y T (AN De L8ed Uy pour SIS 2007 12 COMBAUE N COMVENAtor adh e

ol .
- A spportng call scrot S aales Commnations, D & aales dats sheet Bt hghichts Wb Campaigns W Pugen SocmiMeda  Colwtersl  Anslyas Cortaces = Dt~ ©
e .

< AN 32080 Best Practces 3a0ev 7ol G Do SN0 Wi GUSIOMEn S DITSDOCIN.
« A RN (el iatoN 6K 10 wie Lr DRSSO W CUSIOMEN (N0 Jubished On
Portel)
Browse Campidm Veaa™ By Nulaes Erdirpre Ol - AMY

= Veeam for Nutanix Enterprise Cloud - AHV
e —

Platse revew pour selecions befow Cck “Activeie Campaign” sfen you sre reddy 10 actvile e Camiegn

v Of Veeam - Nutanix Nurture Flow (2 emaids) x

o




> Activating an email workflow (#3)

‘.~ pAN6 ; RTINS <Aviecsl  Ashyn  Costects = evd> ©

Wy Camcep™ v
My Cangagrs B Voo for Nutas Exterproe Ooud - Ay DRAFT
% Veeam for Nutanix Enterprise Cloud - AHV hAGiAcvly -  MPase G Eot
Q New Tog
= 1 markating sctivity in this campaign reguires yout stlsntion.

Holererce Vatenan

O Voeam - Numta Nunute Fiow (2 6mads) requires Menion ASSRONE DErsONMRIInG: (¢ SCHeaIng My 5o Neosd
Schedue

Lonts F Workflows

7. You’'ll arrive at the
Campaign Dashboard. Click
‘Review’ to start personalizing.

8. Click ‘Review’ in the Activity
Dashboard to customize each
element of the email workflow.

NUTANI < e 2 - 1 ) .
e Vonamm - Sierix Mhas Pvw 2 el :pAND Campagns Web Prgins S0 Meoa Cotateral Atatrve O tacts = Darva o
ey Canpaigre - Ca .
Aratyss
My Campangrs B Vanarn Nor Nannis Entairne Ol - AMY G Vesis - Nuans SNanus Flow (7 emais) 11 PAUSED
Aot

&% Veeam - Nutanix Nurture Flow (2 emails)

= 4 actions in this sctivity regeine your attenton

Compitie T workfow's Setals and seti g
Revew e Sefaull DorsOnelZanos apohed 12 Tus woriow

Set e oy Ortena 10f DMODANON N I worviOw

Tiam 0 the workfow 10 Degn cessing elgtie contacts

30

s Eoe

Reovew >




> Activating an email workflow (#4)

W 6 Campaigns Wed Pugrn Socas Wada Lriarec s Aravyan Cortacts

.~

Vy Cavagm B Vesam br Ntars £ rdarpras Ooud - MY & Vesar - Nutanie Mt Now (7 eeweis )

& Veeam - Nutanix Nurture Flow (2 emails)

oW Geps Personaigason Pamcpats ATeate

Review the default detalls and ndaications set for this workflow. Click ‘Save & Next' 1o confirm and proceed
= pre—

Dorass Notfcatons

Workfiow Name Cmadl

Veosare - Notarcs Norture HNow

Sender Name
0 mke s @ntarix com

Mg Swee

31

. Oavdt = (¥

€ Bach 2 Workow Destosrd

9. Define the workflow
settings, including who the
email is sent from.

This name will appear in the
‘From’ field in the contact’s
inbox. You may use a sales

representative’s, marketer’s
or company name.

10. Assign who should
receive lead notifications.
To add a new recipient,
type the email address and
click ‘Add’.

1. Click ‘Save & Next’.

NUTANI>C



> Activating an email workflow (#5)
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Wé Campaigrs Wet Mugrs Socal Mede Corwwrs Artywn Contachs Wﬂn 7 Days

-~

Wy Campugre

My Compagns 5 Vooam W Nutenx Crirprme Cloud - ATV OF Vieoan - Nutans Nurtre Flow

Wait Type

Wakt a specified amount of time

anix Nurture Flow

onad ration Participants Aseate

ow. EdR wal times, conditions, or skip sieps.

—— 1<

Subrect Tom On Nsanix AMV it Vosam

Descripton A frat-touch emad Tat ofers 3 SOAAON Dref 10 DAOVIdR yOur DAOSDEC! wih Mmore
Information ebons The oart Nutarsa - Voo™ schston

Walt for 3 spocific day of week :] Monday :J ©

Expirns alter Apr 30, 207

i
© Wat 7 Days

‘ !
B et o o “ 12. Establish the timing for each email under
s G G ok e 4 s e il ‘Workflow Steps’ using the ‘Edit’ buttons.

Or o Prospedts who SdnT ok Bvough on e fest 0ne. T offory @ prarmium
e 3 Ty IOCAS whie Japer

Exprres after Apr 30 2019

' Note: Workflows are designed to be always-on, so
iz set your execution date by time intervals or day of
the week, not a specific calendar date.

13. Click ‘Save & Next’. NUTANI>,



> Activating an email workflow (#6)
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o Veeam -

e fevtee

NII niI Nliii F
e Wy'e v 0 t of eaon ¥ .

! O Senc Emall - Senc Mal ~ !

O Send Emall - Send Mal

O Serc Emal - Serc Mal

—
[

[ T

Cla Conr

e cot Tt

.

e

L ]
- o~

parerLOGO

14. Make any content
customizations in
‘Personalization’.

v

Anything outlined in a
dotted line can be
customized.

Properties

Basic Features
Greeting
Signature

oo |

Partner Value Proposition

@ Terms and Conaitions

Privacy Policy

CTA Color
#024DA1

Accent Color
#4CAC4E

Email Banner Image

Edit Image

e —

15. Change color schemes & images, add

contact information, link social media

accounts, leverage your own downloadable

asset, and upload your logo in the
‘Properties’ toolbar.

Note: XPAND will save design preferences,

streamlining future customizations.

16. Click ‘Save & Next’.

15.

Email Banner Alt

Veeam for Nutanix AHV

Feature Asset Upload ©
Yes © No

l Partner Logo

PARTNERLOGO

Edit image

Partner Email Address

Partner URL

or upload a file

Social Media
Facebook
Linkedin
Google

Twitter




> Activating an email workflow (#7)

»
6 Web Pages  Socwr Vet  Cosws Aselywls  Comaas = avcs ©

17. Assign a contact list in the
‘Participants’ tab.

Wy Carpagm B Vesam kr Nutare Ertepene Ooud - AMY - 85 Vo - s Nurture Flow

&3 Veeam - Nutanix Nurture Flow

Settrgn Worciow 5wes Persoradaton Actvate

Decide who is aligible 10 participate in this workfiow Dy specifying entry critena Select your list or enter
your value here

Parscipants
Inciude contacts who maich all of s nies /

Comact Fiels o n Contact Lt °j 1 - Manetng Lst :J

XPAND lets you segment lists
In a variety of ways: use the
drop downs to sort by
geography, solution
preference, demographics, and
even past activity. See the
‘Membership Rules’ section for
more detail.

© A rew e

¢ Include contacts who match all of rules...

Matching Contacts: 1

Contact Fields g Include contacts who match all of these rules... Note: The more your execute
R = ] [ in XPAND, the richer this data
Cyer—— . — woven becomes.
e © Add new group of s e 18. Click ‘Save & Next’.

Number Submissions
Telequalification
Opt-in Date

NUTANI>C
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Activating an email workflow (#8)

Tip: before going live,
Review personalization and activate this workfiow. test the WorkﬂOW USing
5= the ‘Test Workflow’

Emat

19. Review your workflow one

T ——— last time. Use the dropdowns

s in the top left corner to view

button.

Send To

SRR each email. If you need to
=g make changes, click ‘Previous’
o and return to the wizard.
B
20. If you are satisfied with your email workflow,

Previous Start Workflow click ‘Start Workflow’.

sl ella

Your workflow is now live!

i = | NUTANI>L



> Activating an email workflow (#9)
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To review reporting
metrics on a specific
email workflow, do the
following:

1. Go to ‘Campaigns’,
then ‘My Campaigns’.

2. Locate the workflow
you wish to review
and click into it.

3. In the dashboard,
review leads, recent
activity, and overall
analysis.

wp“A'NQ d Carpaigna Veed Mg
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Install Content Syndication Using Web Plugins
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Content syndication using Web Plugins

38

Content syndication makes it easy to showcase the latest
Nutanix content on your website.

= Customize your Web Plugin including color scheme and
contact information.

= Once your microsite or banner is installed, XPAND
automatically pushes content to your website.

= This makes it easy to build your digital presence and
convert your website visitors into leads.
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> Embedding your Web Plugin (#1)

39

1. Click ‘Web Plugins’.

2. Navigate to ‘Browse’.

3. Search for the Web
Plugin that best fits

your marketing strategy.

Click ‘Activate’.

lpA D Cargegm Web Plugne Socal Meda Crtumor o Araiysn Contacty

-X-] .
R a == Web Plugins (1)
« Actvason Status Cq
Fiwers
Actvated
Mot A By -
’
» Language ~ SOADY | momtBecent  [1Mame P Nos Dfectve ¢ Mok Peouer
» Solutions 2
Nutanix Showcase
» Roscurce Type 2
e TTVE S00WCRSE & Doal for tempiates. ITs responsive, it has &
» Oblective Z - — mobie readty Korm, and s SEO Yensly. Erpoy

82 Viow Exmbeg Actvaton »
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> Embedding your Web Plugin (#2)

40

4. You'll
arrive at the
Activity
Dashboard.
Click ‘Review’
to begin.

5. In the
‘Setting’ tab,
name the
tactic and
update
notification
preferences.

My Vet Mugre B Mtsrs Showtam

a2 Nutanix Showcase

B Accthvm FA

= 3 actions In this acSivity require your attention

forverw e Sofeull detals and notfcators Mevew
Revew He Sofaul cenoralation spdled 12 T wed plugn '
PLOSES The wed SUSN 08 your weldalie Of 83 & SRASNIONS =Crosie Hevew »
NUTANI
ange” Bux 3 g R Crm g -
Praview :pAND LA gegte Web Prugns £ -IW.G » A e vl B = Dwvo o
rowcare Pre Sy W0 Paghe

Nutanix: Your Emenprise Cloud

Nl FIRGEE CONOUE B0 VLA
BALO" PR R reary Iy Iooicton. el
Coud and P sonuty et corts pou noed |

Wah now

e

== Nutanix Stibwcase

Personal ration Ermbad Code

Review the default details and notifications sat for this web plugn. Click "Save & Next' 10 confirm and proceed

¢ Dach 0 P Mugn Desdoers

Netana ocebios 1T Sean l
BOMSONS are 100 softw
Sy tuted clous openy
]

Detals Noafications \

Nare Ermadl

N Snowcase Enter in valid email address Add
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> Embedding your Web Plugin (#3)

Cutiirsze e vy

o Camegores v

4

W COMe o Tl web SR Note T 7 8y COPRT I U aUAted Ly daw

m—t ¥ 1

P v
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o lntw
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6. Next, customize the Web Plugin
under the ‘Personalization’ tab.

Be sure to review and customize
each tab.

22 Nutanix Showcase

Customize the style and content of this web plugin. Note that if any conte

Change color schemes and other
preferences in the ‘Properties’
toolbar. XPAND will remember
these preferences, streamlining

T _*:L vl Contact Form Centact Confirmation Ste Map

SIS

Custom CSS

Primary Color

future customizations.

Any text surrounded in a dotted
line can be customized. \

v

7. Click ‘Save & Next’.

Note: depending on the asset,

DOptional PVP.
S AR e e W sre Zarband wih Nt 5 5903 vEu 1he Sed sudece
Let us helo you gt started 53 BsbErm © Ve s e Tt 1 yeur SaNnens s, |
NUTANI <
== .
YOUS ENTLSPRLE CLOUD

you customization options will vary.




> Embedding your Web Plugin (#4)

42

8. Use the ‘Embed

Code’ tab to install the

Web Plugin on your
website or digital
media. XPAND
provides a variety of
embed options.

Once embedded, the
Web Plugin is
considered live.

9. Click ‘Close’ to
return to the
dashboard.

Note: The Web Plugin
must be reviewed
entirely before
embedding.

Wé Comgaige WebPlagies  Socw Mecs  Colewrs Awan Coreacss

Nt SPoscse

22 Nutanix Showcase
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rivastruciue A Epicatom o ey wee
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e et PR 5078 Do e ot

7y Nave ~Ch0es Te Arerytc Vb
Code n Me focter of your wob wie
Pou Sy aeo oLy 1N Tbows 000w
00 yOur Ve PeOR 10 WO your
valon & see T peoet of
rioerurion View Anafyic Web Cooe

e Camn TR e e TR NSRS

r(o, © cigboand

Basic Jevascript Option

Copy arc cexm 5 ‘Slhow g code o
your Wt page © onder 1o sliow your
waicrs & 3ee Ha penl of
tmaron

v e ey

T gy Phe ey
Y e

Copy © cigboond

Advaries Opcary

e

Embed Code

£4 Emall Embed Instructions

Standalone URL

hitps/lstes Xftsolutions. comnutanix 2#

Simple Embed

If you have included the Analytic Wed
Code in the footer of your web site,
you may also copy the following code
into your Web page to allow your
visitors to see this panel of
information. View Analytic Web Code

<dv class="2R_plugn’ id="808181855¢

Copy to dipboard

Basic Javascript Option

Copy and paste the following on
your Web page in order to allow,
visitors o see this panel of
information.

<sCript typestaxtjavascript

sro="nips/iwdgats 2iftsol com
Inutanix ZMsokutions. com

Copy to dipboard

Advanced Options

Email to your
website
administrator.

Or, DIY and
copy to your
clipboard.

Advanced SEO Options

The easiest way to include a panel
into your site by having the line of
javascript above added into the htmi
file of the page that will show the
content. While this makes it more
likely for people to both spend more
time on this page and to link to this
page, there is a technique that you
can use to get an even greater SEO
boost. This involves including your
syndicated marketing content on the
server in a server side language
instead of having the syndicated
marketing content resolved by the
web browser. The first step to
including a panel at your server is to
select the server processing
language your server supports.

Server side - JSP
Server side - ASP

Server side - PHP

Server side - ColdFusion
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Embedding your Web Plugin (#5)

43

To review reporting metrics on your Web Plugin, do the
following:

1. Go to ‘Web Plugins’, then ‘My Web Plugins’.
2.Locate the Web Plugins you wish to review and click into it.

3.In the dashboard, review leads, recent activity, and overall
analysis.
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Turn on Social Media Syndication
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Social syndication in XPAND

45

A strong social presence is critical to stay relevant in today’s
digital marketing landscape.

« XPAND makes it easy to build a social strategy with
automated and curated content.

= Multiple channels allow you to amplify your social
presence.

= With content written by our subject matter experts, you
can position yourself as a thought leader.

NUTANI>C



» Start syndicating social content (#1)

46

1. Have your XPAND
administrator log into
XPAND.

2. Navigate to ‘Social Media’.
Click ‘Settings’.
4. Click “Add Account’ and

authorize your social
account.

W

Note: We recommend only
linking a business account to
XPAND.

Nfg'mé Campagns  Web Pugns | Socisi Media | Colatersl  Araiysis

Upcoming Posts

Varage Usens £ Social Media

® & nttosy/api twitter.com/oauth/authorize?oauth_token=sYSWIGAAAAAAXGH

L

Authorize Zift123 Platform to use
your account?

* Read Tweets from your timeline.
* See who you follow, and follow new people.

) PR Soca Ve Colaterw Aalyam Cortach

< Upcoming Post:

v

XAAABZWImYkD v O

A ‘

1O 30k BCCOVTRS Mhind 30 Uvs supoher

Zift123 Platform
A0E Aot -
Facetook
Lirkmsin

o : Twitter

« Update your profile.
* Post Tweets for you.

——

Will not be able to:

* Access your direct messages.

« See your emall address.
o Soe your Twitter password

VWeCnat

Contacts

figure
ts




» Start syndicating social content (#2)

Manage Social Streams

Social Stream: Nutanix English | on B8

Topics

Business InsgMts AdoPbien  Riaures Asprova

5. Turn on a content stream. Toggle the content ‘On’ or ‘Off’

6. Choose your approval settings for each topic:
= ‘Auto-Publish’: XPAND will automatically post content without your approval.

= ‘Requires Approval’: XPAND requires you to approve a social post before it syndicates to your
account. Posts are approved in the ‘Upcoming Posts’ section within the ‘Social’ tab.

= ‘Ignore’: XPAND will not syndicate anything regarding this topic.
. NUTANI>S,



» Start syndicating social content (#3)

@ Croste Post 3 Upcoming Posts Aoprove Selects /7. XPAND puts you in
8 Vew Catorca i Adaiat 25, 504 - complete control. Review
. .
s O : % future posts in the
el OOy | e e s s it ‘Upcoming Posts’ tab.
Twiter t coweag(F (0Ga ™ P,
o B D st s To edit a post, click the edit
A icon. A new window will

+ Topics 3 7

open.

Change the content, image,
and scheduling time.

8. Click ‘Save’.

NUTANI>C
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» Start syndicating social content (#4)

49

9. Once your accounts
are linked and content is
flowing, review social
media activity. Navigate
to ‘Social Media’ and
click ‘Analysis’.

Review overall statistics,
leads and activity within
the last 30 days.

Note, you can only access
social analytics within the
‘Social Media’ tab.

Contacts B> Devat o
< Social Media Analysis Last 14 Dua =
p——
m — Loca Poen Socw Cacma Lrares — Corrorens — Cunwrt Followen =
Loacs -
Rocent Achvety
S —

Socay Post Socel Oicka Liawn
B 38 7
Top Social Posm

! Keeprg Cam & v Everyore Customens can
2. Kaoping Can & o Everyone. Coatormen can
3 Customens now Nave [N pOwer 10 Senpddy Dher

4 THhis & 2 998 %0 see Now ocreate & bicg o

- Tpon Soce Posn
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> Start syndicating social content (#5)

50

NITARES cuoign  weoriom  Secmede  Comes A Coten B o e SWBAND o wene pmm oo o o
y— Socnitem | I
! «$ Social Form
O Creste Post <5 Library Posts e ——
Q 1
Kpeprg Caim s for Dvenyone. Customens can use Catrn Clogd " . ==
2 » oo Automation and Liscycie for 19 10 33 ViVis &t 20 chama, orever,

Socl Nework . A o urrivaled mg(::) and smpioty Learn more abcut Cair Tell us about yourself!

Compiete the form below and we will direct you

Twlior S b e 0 the fink you requested.
F aceoon
e 6 Tengs you SHOURE ANOw 10 Qet the most out of ALroooks Uitmate .
VeChat “ﬂ oamon, cal k12041
» Topics £y © Product mhematicr. [ Nutmr XTRND
Sokssons 3 Fnd out how 1 use Pram P 1 unoerstand the efects of Specte 3
and Melioow Patcres 1.00/50ag0F 000
» Produces @z
© Poast soereron [ Nuaes AN
ncusTy £
— 1 GBS YOU AN SOw. Nt ACropcis i Viieare Contfed’
» Resowcn Type 73 L corseagOF O0gx »
» Objectve Z

© Moo siomeon [ Naons PAND

3 other XPAND social features to consider:

Access evergreen content in the ‘Library Posts’ tab. Simply click the ‘+’ to schedule.

Create a custom post using the ‘Create Post’ button. The is a great way to share about an event

or unique offer but stay within the XPAND ecosystem.
Gate your content with the ‘Social Form’ feature.
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Download & Customize Collateral
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Exploring Nutanix content in XPAND

52

Download rich content for marketing campaigns, sales
meetings, presentations and more.

= Many pieces are customizable, meaning you can add your
logo and contact information directly to the document
using the wizard in XPAND.

= Content includes advertising, analyst reports, campaigns,
FAQSs, guides, graphics, infographics, solution briefs and
white papers.

= Mix and match assets based on your Nutanix marketing
plan.
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> Downloading content in XPAND

53

Navigate to the
‘Collateral’ tab and
click ‘Browse’.

Search by name or
drill down using the
search filters on the
left.

To download, simply
click one or multiple
assets and then
select ‘Download
Selected’. Or, copy
to your clipboard
and share.

' d
N'J'pT?\N Camvwre Vet Py el Vet g m Aaysa Covrtmcte
- P —
Brrene
a *|3) Collateral (121)
« Collatornd Type T
' SLe Bow Doww N CometDae M N
Cusormatie
Dowsdoas Orty
Viloclty - Froedom o Budd B Velocty - Freedom % Bold Be
v Rescurce Type <4 . ot
POF 08
» Language &
o . ok =l
» Soution z
» Objoctive s o pox
e © Engn § S T @ Engin § Saves Ton
» Products - @ Aewrrets @ Dwracd Carerwar. © Aamwens § Corerd Dorerston
» Rescures Type &

Proviow F b IR

W Asset Type @ Solution % Products

@ Objective % Language

Copy Link to Clipboard

9 Seacnc

Voeam - Nutasix - Solution Bre!
e Pager

B

O At Tipe © Sohton § Mo
© Omie § Langunge

—

Cogy LUk 1o Cligboars
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» Customizing collateral in XPAND (#1)
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To customize an asset in
XPAND, sort by
‘Customizable’ under
‘Collateral Type’.

. Once you find a PDF to

personalize, click
‘Customize’.

» Resource Type

Arayss Cononces

B CometDom 1} vave

Velocity - Frescom % Buid B¢

© Engan § Saes Tonr
© Awaroress 'S Demand Geracaton

0 Seloctne
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Customizing collateral in XPAND (#2)

55

3. YoU'll arrive at
the collateral
dashboard

4. Click ‘Review’
and the wizard
launches with
fields for your
logo and contact
information.

5. Click ‘Save &
Next’.

Wy Cowternd ) Nutarss Omaiop Virlusieston Sohuion Boef

Nutanix Desktop Virtualization A Owtm % st
Solution Brief

O Mese Collaternl A

[#) Nutanix Desktop Virtualization Solution Brief

o m fanac

Customize the visual style and content for this collateral. Note that content within 'dashed boxes’ s edtabie. Other personalization is avalabtle
using the “Propertes” panel

e 1 e [ |
’ 1 o2 - L . b

pARTNERLOGO

Partner Name
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Customizing collateral in XPAND (#3)

» Duwdlog Virlumis st Sonton Bref € 8ots 1 Cotmerw Dasraoey

[#) Nutanix Desktop Virtualization Solution Brief 6. Fina | ize d istri bUtiOﬂ setti Ngs.

Setgs Peronalaato m D | d h
_ — ownload here . .
Distroute your personsized o Copy the first link.

Distritese

Copy and paste this lnk for

s NN This URL allows XPAND to track

viows wit 2o rached 10 SuppieTent

s e engagement whether you link it to an
SAFY VER Wity M - XPAND email or custom asset

T : gﬁ outside of XPAND.

-
-~

NUTANIDL. Deskrop vitusbzation

Proview Link
User dats will ot Do recorded when
meda & 20008860 USNG T e

, e You can also download the PDF using
i - S the download icon. Note: XPAND will
' p——" be unable to track PDF engagement

with this selection.
ba
@ eneroy

SREARER S ““'u"\?sco E 7. When done, click ‘Close’.
NUTANI >
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Understanding XPAND Analytics
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A robust analytics suite

58

XPAND measures the success of your marketing campaigns.
With its robust set of analytics, you can:

= |mprove campaigns with visibility into tactic performance.
= Find out which combination of tactics works best.
= |dentify new opportunities and ‘hot leads’.

Outputs include impressions, opens, clicks, form fills,
performance overtime, and lead data.
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> Reviewing your analytics (#1)

. . '*&";‘A\'ﬁé Carpegne Wet g focad Mosm  Cotatersl “ortacts L Owi= ©
To review your campaign

metrics, navigate to @ Analysis Overview Lawt 12 Mo«
‘Analysis’. You’ll see an

overview of all activity. —_—
Click the modules at the P . - e
bottom and sort through s e
dlfferent analytlc graphs \ Emal Doers Emal O Wed Views Vet Chaxs Form Sutrmssons Leoos
0 0 22 11 1 1
Sort through recent activity Racent Acciy Top Comparses By Emad Opens Ll Opara *
with the metrics below the N il -
graph Assats = Export Companies
Wetsde Pugra
Madege

Note: all social reporting is
found exclusively in the
‘Social Media’ tab.
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Reviewing your analytics (#2)

Options
© Send Now Send Daily Send Weekly Send Monthly

" Export will begin processing immediately. You will receive a notification once your
NI S g export is available. Report data will cover last 12 months.
\5PAN'_=’ > Web ey Sl Ve Crtstme-w Ana'yvn Nk "R = Oavid /0/
Close Send Email
! Top Companies B feoot  DEwsen A
Report Criteria
Covmonany azaNy WD Ve » Lodds o AlLwmy oM Lesde Deté Mg
i 4 . Last 12 Months
R ) . Analysis Contacts Group By
None _'J
Opportunity Details Column Chooser
Recent Activity Included Excluded
= Company <
= Industry (-]
' = Web Views (-]
M M ¢ M} M ‘L E Leads with Activity (-]
= Use the additional tabs in ‘Analysis’ to drill down on specific assets
<

and demographic information.

= Under ‘More’, review lead opportunity details (note: optimize this
setting by connecting your CRM) and an aggregate of recent
activity in the 30 days.

= Customize your reporting criteria with the ‘Edit Report’ tab.
= You can also export and schedule reports using the ‘Export All’ tab. NUTANI
v




> Reviewing leads
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The ’Contacts’ tab also has robust reporting
capabilities. Click on an individuals user’s
profile to see their activity including lead

contact information, lead score, and
marketing timeline.

To review your target companies, click
‘Companies’.

- [ °
Companies (1 Found)
Soby gvees MVt Reoerver D OwesOme B Neee ey
Natan Omer Cvetn
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1
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Score: 60
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Jodew Cans
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Jevents total, 1 form submsissionfs) , 1 inguiry to lead tramition , 1 lead to MQL tramition
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> Reviewing campaignh metrics

62

To review reporting
metrics on specific
campaigns, do the

following:

1. Goto

‘Campaigns’, then
‘My Campaigns’.

2. Locate the
campaign you
wish to review and
click into it.

3. In the dashboard,
review leads,
recent activity,
and overall
analysis.
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Adding a New User to Your XPAND Account
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Aligning new users to your XPAND account (#1)

Have your XPAND
administrator log into
XPAND. If you don’t know
who your admin is, email

1. Click ‘Settings’ in the
dropdown next to your

name.
. ‘ , (PAND Cag@aigns Web Plugins Social Media Collatera Analysis Contacts = David
2. Click ‘Manage Users’.
& Manage Users & i oue
3. Then click ‘New Users’.
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Aligning new users to your XPAND account (#2)

65

4. Enter the new user’s credentials.

5. Select his/her role. Access varies per role:

Administrator: Users have access to account settings. This includes
company profile, lead management settings, mailing credits, CRM settings,
app connectors, social settings, etc. They do not have access to marketing
activities in XPAND. Most users with the administrator role are also
assigned the marketing role in order to allow access to all of the pages,
features, and content in XPAND (highly recommended).

Marketing: Users have access to all features and content in XPAND, but do
not have access to high-level account settings that administrators have, as
described above.

Sales Representative: Users have limited access to the features and pages
in XPAND. Users are restricted to seeing only their assigned leads' profiles

and event timelines in the Contact views. Sales Representatives can work
their leads either through XPAND, email or their CRM.

6. Click ‘Save’.

Note: you can add up to 3 user admin accounts.

Email

First Name

first name

Last Name

Office Phone

ffice nhona
Ce8 Pphone

Mobile Phone

Roles
Marketing Sales Representative

Password

Administrator

Confirm

=
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Install Website Analytics
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Track webpage activity with Website Analytics

67

XPAND  gives you insight on all visitor
activity on all pages of your website. As contacts engage
with both your XPAND marketing and website site, you’ll see
a holistic activity report in contact’s timeline.

= |nstall the code on the your website footer to track all
activity.
= Or, install it on a single page and track it individually.

= Tracking begins once the contact reveals himself, either by
clicking on an email or completing any form. A cookie is
then placed on the contact’s computer and reporting

starts.
NUTANI>L
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Install Website Analytics (#1)

Have your XPAND
administrator log into
XPAND. If you don’t know
who your admin is, email

1. Click ‘Settings’ in the
dropdown next to your
name.

2. Click ‘Install Analytics’.

£ Install Analytics

Wobshe Analytcs

What is an embed aice?

r 50 vishor "/“"J"""-\"i SYNIGHed wolala pAUJN assols, emboddrg s Jav
roport on viasers of your antirg websde
hiOw 10 use the embed code

the folowng

Embded Code

ode DAOCK M0 Gvery webpage that you want %0 track
t you shouid phace the code srippet o the common ool

NUTANIDS.
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> Install Website Analytics (#2)

3. Copy the code onto the footer

of your website to track the entire
site. Or, place it on an individual MBANIE SO NS S cae i Bited S0
webpage and track it singularly.

Marage Usens £ Install Analytics
Compary Profie
You can also email the instructions  emres SIS S S cbmndbriliosarsme
to your website administrator. e WhetIs sn enbed codg?
SMS Crodis WUm?:memmmm.mmmmmmwmznnmm
Szt How to the embed code
4. Once installed, XPAND will Mo T | oy own ek i g oy etk e ki o<y 7 o i
begin to track website activity v
after an individual “reveals” I e s
himself. Reporting is sent to the T e PR e e
individual’s contact entry. cenwandeoee i ki e ot

Use this data to further nurture.

NUTANI>C

69



